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Strategic Digital Experience and UI/UX Designer, 
Digital Marketing Strategist and Multimedia Designer

STRATEGIC SKILLS & EXPERIENCE

PROFESSIONAL EXPERIENCE

10+ years d ig i ta l  market ing
End-to-end dig i ta l  des ign
Mult imedia and graphic design
Dig i ta l  p lat forms
User journey mapping
Data analyt ics and ins ights

Creat ive d i rect ion
Socia l  media market ing
Search market ing
Content market ing
Dig i ta l  demand generat ion
Dig i ta l  market ing strategy

Content management
HTML/CSS Development
UX /  UI
Socia l  media design
E-mai l  market ing development 
and design

Sr. UX Designer - CoE - Products and Platforms
HCL Technologies,  February 2019 →  Present
Based in HCL’s Center of  Excel lence, focusing on exerc is ing and apply ing UX design pr inc ip les and 
guidance. Apply ing sk i l ls  learned over many years in d ig i ta l  market ing and dig i ta l /user exper ience 
design to craf t  end-to-end solut ions guid ing the user and advocat ing for  ease of  use.
•	 Prov ide guidance and uphold UX pr inc ip les set  by the Center of  Excel lence. 
•	 Cross-product ro le,  intended to work ins ide a core team to develop the tools necessary for  product 

teams to a l ign,  brand, develop and bui ld compl iant  and consistent appl icat ions in the HCL Software 
port fo l io.

•	 UX pract ioner apply ing sk i l ls  for  an emerging eCommerce plat form to focus on speed and del ivery 
of  customer renewals and software quote del ivery.

Digital  & Mult imedia Director Global Events
SDI Internat ional ,  Contracted to IBM Events,  Ju ly 2017 →  February 2019
Leverage my sk i l ls  and expert ise in d ig i ta l  market ing and the d ig i ta l  ecosystem to bui ld,  develop, 
launch and creat ive ly d i rect  d ig i ta l  creat ion for  the IBM Events group focused on customer 
engagement.  Lead, create and design Event speci f ic  communicat ions,  Socia l  and dig i ta l  media assets, 
s i te design and development.  Design,  archi tect  and lead strategy for  the user exper ience across new 
and emerging d ig i ta l  exper iences for  event at tendees.



Senior Digital  UI/UX and Digital  Experience Designer
IBM Analyt ics,  September 2016 →  June 2017
Design,  develop and bui ld a user journey across IBM.com’s Analyt ics branch to educate and nurture 
users into a journey that  resul ts in the best exper ience for  users and Dig i ta l  Market ing efforts.
•	 Strategica l ly  bui ld,  des ign,  develop and launch new or ex ist ing propert ies to inte l l igent ly  create a 

user journey that  ends in meaningfu l  act ion by the user. 
•	 Ensure qual i ty  and consistency of  the IBM Brand, as wel l  as v isual ly  engaging archi tecture and 

design.
•	 Manage connect ion points between dig i ta l  st rategists and IBM.com. Col laborate to develop
•	 opt imized v isual  and archi tectura l  layouts to proper ly  f i t  a step a long the user journey.

Digital  Marketing Strategist
IBM Cloud, January 2016 →  September 2016
Design and develop dig i ta l  campaign exper iences that  a l ign with market ing campaigns
•	 Design and manage bui ld of  d ig i ta l  propert ies on IBM.com using d ig i ta l  best  pract ices for 

convert ing users to market ing leads.
•	 Develop and bui ld lead capture forms and data col lect ion techniques to support  the d ig i ta l  act iv i ty 

of  market ing campaigns.

Digital  UI/UX and Digital  Experience Designer
IBM Systems, Middleware,  May 2010 →  January 2016
Design and develop a user journey across IBM Dig i ta l  Propert ies to educate and nurture users into a 
journey that  resul ts in the best exper ience for  users and Dig i ta l  Market ing efforts. 
•	 Analyze and quant i fy  ex ist ing Dig i ta l  Market ing propert ies in an effort  to opt imize the user 

journey.  Strategica l ly  bui ld,  des ign and develop new or ex ist ing propert ies to inte l l igent ly  capture 
marketplace d iscussions.

•	 Manage connect ion points between core IBM dig i ta l  teams, analyz ing and implement ing greater  IBM 
Dig i ta l  Market ing efforts and interpret ing d ig i ta l  des ign to conform to the desi red outcome
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Init iate Systems Innovation Award 
For role in bui ld ing out company wide intranet 
portal  for  sales,  market ing and product cycle 
information

IBM Team Excellence Award 
For role in var ious IBM products including new 
market ing and product rol l  outs,  new digi ta l 
market ing funct ions, work on var ious social 
platforms or off-domain s i te design and bui ld.
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Ken Robertson, IBM 
Marketer.  Digital .  Content. 
Brand. Design. Development. 
Tech witness. Maker.
I f  you’re ser ious at  a l l  about 
d ig i ta l  market ing,  Kevin Hackett 
is  that  rare d ig i ta l  an imal  -  a 
unicorn even -  who embodies d ig i ta l 
t ransformat ion.  He can handle a l l  the expected 
facets of  d ig i ta l  expert ly :  st rategy,  design,  SEO, 
content,  pa id media,  socia l ,  commerce, and beyond. 
But he can a lso actual ly  develop the p lat forms 
and exper iences through which those funct ions 
are rea l ized. He designs,  codes and bui lds d ig i ta l 
exper iences (a rare and under-va lued bonus and 
important d i fferent iator  for  the d ig i ta l  marketer ) , 
is  an expert  t rend-spotter  and v is ionary for  new 
paradigms and approaches, and a fear less and 
t i re less exper imenter,  tester,  and innovator.  The great 
th ing about Kevin is  that  a l l  these qual i t ies l ive ins ide 
h im. You get them whether you know you need them 
or not.  Consequent ly,  h is contr ibut ion is  inherent ly 
va lue-added: he’ l l  br ing you to p laces you didn’t 
rea l ize you needed to go.

David Pittman, Ontario Systems 
Product Marketing Manager 
Kevin possesses a rare level of ski l ls 
that span from strategy through 
design and execut ion on a var iety of 
digita l  platforms. He has the abi l i ty 
to spot issues that impede the user 
experience, then design new ways that 
wi l l  improve that experience. Final ly,  he has the coding 
chops to br ing the new design to l i fe. I t ’s not hard to 
f ind someone who can do perform one of those roles, 
but not many do them al l .  And I ’d say very few do 
them al l  as wel l  as Kevin. His abi l i ty to understand the 
business chal lenges and f ix them played a signi f icant 
role in our abi l i ty to attract and retain happy customers.

Crysta (Anderson) Vesely,  Movéo  
Product Marketing Manager 
Kevin possesses a rare leve l  of  sk i l ls 
that  span f rom strategy through 
design and execut ion on a var iety of 
d ig i ta l  p lat forms. He has the abi l i ty 
to spot issues that  impede the user 
exper ience, then design new ways that 
wi l l  improve that  exper ience. F ina l ly,  he 
has the coding chops to br ing the new design to l i fe . 
I t ’s  not hard to f ind someone who can do perform 
one of  those ro les,  but not many do them al l .  And I ’d 
say very few do them al l  as wel l  as Kevin.  His abi l i ty 
to understand the business chal lenges and f ix  them 
played a s igni f icant ro le in our abi l i ty  to at t ract  and 
reta in happy customers.

Shawn Warn, NetApp  
Senior Director,  Brand Strategy & 
Messaging 
Kevin worked di rect ly  for  me on the 
Global  Events Audience Engagement 
team as our creat ive d i rector and 
UX manager.  Kev in br ings a leve l 
of  st rategic th ink ing to the team that 
he lped us exceed our KPIs.  Work ing with 
the CHQ Brand team, the extended Global  Event team 
and the business uni t  d ig i ta l  leads with in IBM Kevin 
created a design system that supported audience 
engagement for  IBM’s f lagship event Think.  Kevin’s 
work eth ic,  creat ive inte l l igence and passion for  UX 
make h im a much needed addi t ion to any d ig i ta l  team. 
He comes with my h ighest recommendat ion.
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WHAT MY COLLEAGUES SAY


